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[bookmark: _GoBack]Purpose: The purpose of this study is to investigate how corporate and social responsibility is perceived and practiced in the professional sports industry. Also, the study examines the nature of professional sports businesses' CSR related activities.
Problem: Considering the immense importance of corporate social responsibility to business, there is little research that shows how business owners, executives, and managers perceives or practice CSR programs in businesses. Specifically, researchers have found that while participation in CSR activities has been taken seriously in many industries, sporting industries has not been active in this initiative. Besides, the nature of CSR programs in the sports industries is very different from other sectors. 
Procedure: The study integrates a mixed-method model that includes surveys through quantitative questionnaires and a qualitative-content analysis of executives' responses to the open-ended questions and direct interviews. The study population included team owners and community directors. The study described the owner of the team as an individual, a business partner, or the parent company. In total, there were potential 237 respondents of the study.
Results: The results show that professional sports executives view CSR as a marketing strategy to propel the business forward. The executives revealed the following to be the crucial factors influencing the CSR programs: philanthropy, ethical concerns, partnerships, and emphasis by the local community leadership.
Conclusion: the study provides insights on executives’ perceptions of CSR activities. Ethical concerns and philanthropic activities serve as the primary influencers of the CSR programs. The research from this study serves to be a crucial starting point for future researchers.
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